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IT'S NO HISTORICAL FACT but allegedly it was the lithographic print-™" 5 KATEBOA RIHN(- 15

‘ill:-'_ office 1':--.:-|___‘;|'|.|r-.| that produced the first sticker series with pictures of the#8ENOT A CRIME™ OR "GO
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In the early days of skateboarding,
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Around this time, adhesive labels bearing the names of famou
hiotels, railroad lines, airlines, and shipping lines had already beenflmest stickers simply depicted com
quite popular with travellers for some time and could regularly befiilipany logos and were not particularly

@found on l;1|in‘:n‘<'-‘~ [?Ii?iu'LI'\' l||-'ur %lirk:'ru were intended to mar remarkable in terms of design. How
et this was about to change with
Mes Humpston und Jim Muir of the

Dogtown Crew from Santa Monica)
fenice, California. Their designs

aﬁum MEW: <|n|u| Soom r|1| ir stickers were in even greater ||| n..md thanr, Wwere fresh and had never been seen

Jthe newspapers, but it took ancther 16 years before they released the firsy, ilu-l'nrv Their cutting edge skatehoard

psticker album for the collectible stickers of the Italian football team e raphics led to a whale new era that

“pCountless campanies from all sorts of businesses have since used compl l'h--]w.m'n:':l a number of famous skate-

nentary stickers as promotional incentives for their product (as the lower Sboarding designs. Who could forget
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impact on the progression of sticker ||r::i:._1:|.x. I'.:.'||¢-|'i;|||'\_."m become) graphic designers too and
in the &os a sticker was more than just an advertisement. A huge r'anyr_ﬁ nearly every new skateboard design §
of stickers appeared that were meant to express a personal opinion or Bl was published as a sticker alongside g
r‘|1|ItlL al 1|=z|.1c]t'. Stic hls Iur the |:'L:Il.l.' movement, for environmentalpathe more conventional logo stickers
|:'.:i||{_'L'i;j_”__',.' for new brands the low i
B production costs of stickers in the late
w08 and early gos presented a guick g
and simple option of introducing

themselves to the market and getting
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lskateboard stickers; they have always

been more than just a promational
item. Instead they often are about
miaking a statement, expressing \
individuality by showing who you

re and what you like - or don't like,
lassics as Consolidate’s "Don't doit”
nd “Skateboarding Is Not A Crime” -
by Santa Cruz hint at the animosities
ipainst skaters in those days. Not to
orget the G sticker series, originally
created by Yogi Proctor for Emerica

in 1998 - a sticker sheet with Gs in

Bdifferent sizes to cover up the Msin

‘Mo skateboarding”™ signs order to
0 Skateboardi

Skateboard stickers have also

received some attention from

art historians and have been

for the definition of art is the
purposelessness of the artwork. In
taking a look at the question wi
the everyday item sticker does or
does not count as art, it seems at 3
first glance that they don't fit th
desc rlptlnl dm_ to their pragmatic
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B unction (advertising). Yet, there are
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number of arguments to support
he idea that stickers are artworks in
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heir own right. They are designed

(:c- work on their own, the designs,
do not necessarily always connect
<<them to a skate brand or product "

and the strong emphasis on thrJ t
-ollectability of stickers rather than

jon their function as a self-adhesive
abel with a promotional message all
epose this medium off its singular
ragmatic purpose of advertising Q£

something, Therefore, a sticker can #8

definitely be called a piece of art LS a8 :
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'I(_'rll'.'cr Baudach has been seriously
digging stickers for over 2o years l
?‘ G’)Ii'.'r:r began his collecting career the
ftraditional way: by going from shop
to shop and tradeshow to tradeshow
asking for stickers. Recently he and

his colleague Nada Carls opened
he sticker museurn Hatch in
erlin-Friedrichshain, where all
gtheir treasures are on display. The
wo have found the perfect space |
or the huge and amazing collection
omprising mainly skateboard _ =

and streetwear stickers from the
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#thermn you just can't escape. You ¥ ¢
ﬁsimply find them everywhere.
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the five letters TOW.E.R. in different & < skateboard business or not, use street
art aesthetics for their advertising

eearly days till now. The exhibits
e presented with a great love for
etail and show the amazing range
ol different designs and artworks.

pcampaigns, like the fake tags and !
has no special meaning - it's just
TOWER, the loga”, he explains. g
JTOWER's point of view on the grathti

Elstencils that could recently be seen —
[(n: addition to the gallery, Hatch offers ! =verywhere in the streets of Berlin.
he first online mail order service for L
rand stickers. The non-profit service glversus street art discussion is clear: B
hips packages with six, twekwe, and " L For me, the main idea behind both
18 pieces for a reasonable price which
pmainly covers shipping. But it also
§ wants to be seen as a platform for f:“ B eraffiti writers often consider people
the sticker communmnity. It is about §§ (’ gwho are doing stickers as ‘toy” or "not
sharing, exchanging, and dropping i

Yinformation for sticker aficionados

Whatever kind of view you may held,

ttht sticker is generally neutral. It is

y either good nor bad, funny or aggres- &
gl can understand is that some people § & sive per se. It is available as a platform |

I'E;‘uflcn put up their posters without § }-‘:".F.*ﬁlnr everything vou want it to be: an a

«al’ which is kind of sad. A problem

rorldwide as well as for p-_'upl; e
= who make their own stickers.!
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= gchecking what they are covering rertisement, a trademark of your per-
ip. | mean, graffiti laws are tough,
0L CAn't g0 OVer a tag or a piece.

#1t's just that street art people often

— |

jou are second on a spot, You come
gcond, no matter if you do graffiti
-=or so-called street art. 5till, space is
limited and sometimes there is no
ther way but going over someone’s

o

artists using stickers as their medium ¢

has increased amazingly. Some of [fi§

ag or piece.” TOWER also collects

tickers, but excludes brand stickers

{ TOWER from Berlin has been a stickerJi@from his callection: "For me, this is
rtist since 2000, After tagging and <54

spraypainting stickers, silkscreen

printing is his favourite method

teday. 1 love fonts, 1 play around with
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